
Context
• Knowing the science about environmental issues is not sufficient to motivate people to take action.

• New strategies to engage people in changing their behaviors need to be explored and put forward.

• Art can move people to better understand the world we live in through different perspectives.

Design
Inspired by Segal’s 2015 photographic project 7 days of garbage, my research engaged 
with 7 households from the Montréal area:

ü Participants collected their garbage and kept journals for two weeks.
ü Then we looked at, weighed, and took photos of them with their garbage.

Methods
• Pre and post interviews
• Photoshoots of the participants and their garbage
• Photojournaling (researcher); Journaling (participants)
• Group interviews and discussions; Photo exhibition

Research Findings
• Participants reported having a valuable and rich experience despite limitations 

encountered such as the time needed to change, systemic challenges, and 
environmental dilemmas.

• Participants felt empowered to take action and modify some habits, had insightful 
thoughts, and engaged in conversations with relatives and friends.

• There was relevance in combining research methods.

• In the final analysis, the transformative power of aesthetics was revealed.

An Aesthetics of  Consumption: 
How Trash Becomes Transformative through 
Participatory Arts-Based Research

Véronica Gill, M.A. Environmental Education and Communication
Royal Roads University, Victoria, British Columbia, Canada
veronica.gill1@gmail.com
Supervisor: Dr. Hilary Leighton, Royal Roads University

Colloque International

Se mobiliser par l'art / Art 
as Agent for Change

Montréal
31.05 – 03.06, 2021

I found asking myself for the first time in my life if I should buy a magazine. 
I think twice before buying something now. (Lise)

The scene I saw right there in front of me was powerful. I live alone, and I 
would never think I had so much garbage, even after just one week. (Jacques)

Beautiful trash increases awareness. Seeing something usually repellent, 
but portrayed beautifully, pulls a trigger on the emotional level. And then,
on a rational level, it produces cognitive dissonance. It forces one to see 
that there is, in fact, something wrong, more than if it was an ugly picture 
of something ugly. (Nathan)

Participatory ABR correlated to 
increased awareness, heightened 

engagement, and concrete action.

The arts hold unique capabilities 
with respect to helping us to see, 

think, and feel, provoking and 
transporting us, troubling the 

taken-for-granted, and promoting 
deep engagement and learning. 

(Leavy, 2018)

Research Questions
Can arts-based education engage participants to reflect on their consumption habits and 
recycling practices? If so, how?

Can participatory arts-based research help change participant’s views of waste management 
and foster environmental engagement? If so, how?

Methodologies: Narrative Inquiry, Arts-based Research (ARB),
A/R/Tography (Artist, Research, Teacher)

Conclusions

Data Analysis
• Verbatim transcriptions
• Identification of themes and categories related to RQ
• Creative Analytical Practice (CAP) (Richardson, 2000)


